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REVENUE SUMMARY

PROGRAM REGISTRATIONS
MEMBERSHIPS

FACILITY RESERVATIONS

POINT OF SALE

HOUSEHOLD CREDIT ACCOUNTS

TOTAL

$118%/ &203%$5,6216

[ 2021 W 2022 [ 2023 [ 2024

$20,000

$15,000

$10,000

$5,000

$0

@ PROGRAM REGISTRATIONS
@ MEMBERSHIPS

@ FACILITY RESERVATIONS
) POINT OF SALE

$2,047.75
$6,473.15
$1,438.00
$1,510.06

-$28.50

$11,440.46

January February March April
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June July
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@ cGarly Release

Punch Passes | 10

Punch Passes |20 Nordic Ski

Punch Passes | Shower Soccer

Annual Swim Lessons

[Annual | Billed Monthly

Monthly | 1

Locker Rentals

Monthly | 3

Personal Training
Punch Passes | 5
Private Swim Lessons

Multipurpose Rooms $438.00
Mt s punch Passes |20

Daily Passes

Punch Passes | Shower

Food & Beverage Annual

Merchandise Personal Training

Private Swim Lessons

Other .
Multipurpose Rooms

Hosehold Credit

Daily Passes
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Profiles
Memberships Registrations Reservations Check-Ins Created
All 45 0 116 1264 70

Resident

Non-Resident

No Residency
Set

65+

Male

Female

Other Genders

Online vs
In-House

Online

In-Person
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@ People viewed your Business Profile

* 2 2 * / ( “u -54.0% (vs Feb 2023)

Platform and device breakdown
Platform and devices that people used to find your profile

520 ® 924 - 66%

Google Maps — mobile
Business Profile interactions @ g p

A +7.2% (vs Feb 2023)
210 - 15%

30 Google Search — mobile

e 171-12%
Google Maps - desktop

® 89.6%
Google Search - desktop

Feb 1 Feb 15 Feb 29

62&,$/ 0(',$

Reach @ Content interactions @ Followers @ Link clicks @

34K ™ 95.2% 189 T 62.9% LzllfeugK 4 L 60%

4,000
Reach breakdown

3,000 Total
3,418 1 952%

2,000
From organic

1,000 3,418 1 1299%
From ads

0
Feb 6 Feb 16 Feb 26 0  100%
== Reach From organic From ads
Reach ©@ Content interactions @ Followers @ Link clicks @

335 v 7.5% 98 y 21.6% 533 O 0%

AS

400
Reach breakdown

300 Total
335 | 75%

200
From organic

100 335 7 18%
From ads

0
Feb 6 Feb 16 Feb 26 0 J 100%

== Reach From organic From ads
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